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She opened the jar, from which evil flew out over the earth.



Fashion is ‘cultural technology that is purpose-built for 
specific locations’ (Craik, 1994: xi) 

‘Fashion in a sense is change’ (Wilson, 1985: 3) 

Fashion is ‘a variation in an understood sequence, as a 
departure from the immediately preceding 
mode’ (Sapir, 1931: 141) 

Fashion is ‘the eternal reoccurrence of  the 
new’ (Benjamin, 2003: 179) 

‘Fashion is a specific form of  social change, 
independent of  any particular object’ (Lipovetsky, 
1994: 16) 

‘Fashion is not simply a change of  styles of  dress and 
adornment, but rather a systematic, structured and 
deliberate pattern of  style change’ (Polhemus, 2011: 
37) 

Fashion is ‘a prevailing custom, usage or 
style’ (Merriam-Webster, 2013b:n.p.) 
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W h a t  i s  F a s h i o n ?

Image: Dsquared2 Spring Summer 2017 Ready-to-Wear
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Roughly 40 years ago a small group of  
scientists and policy makers began to realise 
that humanity was on a dramatic collision 
course, as the rapidly growing world economy 
and population threatened to collide with the 
planet’s finite resources and fragile 
ecosystems.  The danger was first 
highlighted globally at the 1972 UN 
Conference on the Human Environment 
(UNCHE) in Stockholm.  A famous and 
influential book that same year, The Limits 
to Growth, warned that business as usual 
could lead to an economic collapse in the 21st 
century.

Meadows, D. H. (1972) The Limits To Growth. USA: 
Signet

1972: UN Conference on the Human 
Environment (UNCHE), Stockholm

Sachs, J. D (2015) The Age Of Sustainable Development.  New York: Columbia University P.393
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P l a n e t a r y  B o u n d a r i e s !

Rockström, J., Steffen, W., Noone, K. et al. A safe operating space for humanity. Nature 461, 472–475 



Image:  Today’s Linear Supply Chain puts pressure on resources, pollutes the environment 
and creates negative societal impacts

Social and Environmental impact:

Source:  Ellen MacArthur Foundation (2017)A new textiles economy: redesigning fashion’s future. Isle of Wight: Ellen McArthur Foundation
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The diagram above shows the multiplicity of problems facing the fashion industry.  The industry is made up of 
a global network of suppliers, producers and retailers.   A  fragmented supply chain contributes to a lack of clear 
ownership of these problems between consumers, designers, manufacturers, suppliers, retailers and legislative 
bodies.  The battle to make improvements involves liaising with the multitude of stakeholders, working under 
different laws and legislations.

Social and Environmental impacts along the Clothing Supply Chain:



Chemical detergents
Water and energy use - washing, 
drying and ironing

Source: from the report “Fashioning Sustainability, Forum for the Future”. 
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Social and Environmental impacts along the Clothing Supply Chain:





      











Hieatt calls his staff  “grandmasters” because of  their decades of  experience. “Malcolm Gladwell 
once said that to be a chess grandmaster, you had to play 10,000 hours,” says Hieatt. “But our 

grandmasters have sewed 40,000 or 50,000 hours. Within our team we have 200 years’ worth of  
jean experience.” Each pair of  jeans takes one hour and ten minutes to make (compared to 
eleven minutes in standard manufacturers) and costs the customer between £130 to £230, 

depending on the style.


